


d. Started	  by	  building	  an	  executive	  team	  –	  including	  Treasurer,	  
advertising	  directors,	  etc.	  &

e. Additional	  faculty	  support	  –	  after	  efforts	  with	  Academic	  Affairs;	  three	  
classes	  for	  four	  publications;	  hired	  new	  professors,	  real	  professors	  in	  
the	  field;	  2-‐4	  credits	  depending	  on	  positions	  on	  team	  (free);	  validates	  
the	  student	  media&

f. 7eme	  launched	  over	  the	  summer	  –	  campus	  website;	  first	  outlet	  for	  
web-‐blogging	  &

g. Old	  system	  did	  not	  fit	  into	  new	  structure;	  needed	  real	  space	  and	  class	  
times;	  a	  real	  newsroom	  for	  full	  team;	  exclusivity	  for	  confidentiality	  &

h. Went	  in	  this	  summer	  to	  completely	  restructure	  the	  ASM	  office;	  all	  
work	  and	  shopping	  done	  by	  students&

i. ASM	  advertises	  for	  AUP	  too	  –	  incoming	  students	  that	  chose	  AUP	  for	  
media	  outlets&

j. Invested	  in	  15	  iMacs,	  used	  regularly	  by	  all	  Student	  Media	  outlets&
k. Invested	  in	  Industry	  Standard	  software&
l. Why	  invest	  so	  much	  in	  ASM?&

i. Investment	  in	  school,	  marketing	  resource,	  community,	  etc.	  &
ii. Reformatted	  team	  structure&

iii. Recruited	  65	  students	  over	  orientation;	  new	  students	  getting	  
involved	  immediately;	  represent	  approximately	  7%	  of	  student	  
body;	  most	  dedicated	  and	  largest	  student	  club	  on	  campus&

m. The	  Planet	  –	  published	  twice;	  more	  consistent	  and	  productive;	  better	  
overall	  design&

n. The	  Peacock	  –	  redesigned,	  reimagined,	  and	  refocused:	  representation	  
of	  “the	  vibe”	  of	  AUP;	  gone	  to	  print,	  should	  be	  here	  by	  tomorrow;	  more	  
about	  student	  design&

o. Office	  space	  used	  constantly;	  about	  40	  students	  in	  and	  out	  during	  
classes;	  business	  to	  Amex,	  using	  clubs	  room	  too&

p. The	  7th	  Dimension	  Radio	  –	  weekly	  produced;	  campus	  debates;	  hearing	  
own	  thoughts	  reflected	  in	  community;	  reconnect	  with	  small	  AUP	  
community;	  attempting	  to	  make	  it	  more	  interactive&

q. Journals	  –	  spent	  a	  lot	  of	  time	  on	  journals	  this	  year;	  about	  8	  different	  
journals	  each	  semester;	  now,	  4	  editors	  consolidated	  journals	  into	  2	  
journals:	  Paris	  Atlantic	  and	  The	  Lutetian;	  streamline	  teamwork	  and	  
focus	  on	  best	  work	  possible&

r. 7eme	  –	  daily	  updates;	  centralizes	  information	  on	  campus;	  includes	  
events	  calendar;	  representing	  AUP	  to	  rest	  of	  the	  world	  too;	  tangible	  
representation;	  working	  with	  Outreach	  and	  Development	  to	  advertise	  
with	  Air	  France;	  already	  with	  Urban	  Outfitters&

s. Radio	  team	  is	  looking	  into	  Radio	  Campus	  participation&
t. Already	  writing	  with	  Dash	  Magazine;	  7eme	  photographers	  and	  

writers	  are	  their	  eyes	  and	  ears	  at	  Fashion	  Week&
u. Partnership	  developing	  with	  Fashion	  Track;	  to	  re-‐launch	  PANAM	  

(video	  production)&



v. Looking	  ahead	  –	  want	  to	  become	  more	  of	  a	  presence	  on	  campus;	  this	  
semester	  was	  about	  restructuring;	  The	  Planet	  wants	  to	  come	  out	  
more	  frequently,	  same	  with	  The	  Peacock;	  7th	  Dimension	  intends	  to	  be	  
more	  interactive;	  PANAM	  looking	  to	  be	  re-‐launched&
&

3. Jess	  Lynch	  (ASM	  Treasurer):&
a. Senior	  at	  AUP,	  new	  to	  ASM	  –	  my	  concern	  is	  budget&
b. Goal	  has	  been	  to	  find	  ways	  to	  spend	  more	  intelligently	  to	  support	  

production&
c. Narrowed	  down	  spending	  into	  6	  categories,	  based	  on	  publications,	  

etc.	  &
d. Independent	  budget	  –	  with	  transparency,	  well-‐documented,	  

presenting	  in	  Senate;	  trial	  year&
e. (To	  be	  attached)	  &
f. Also	  keeping	  a	  Treasurer’s	  manual,	  record	  for	  future	  generations&

4. Questions	  for	  ASM:&
a. Laura	  (ICP)	  –	  looking	  at	  divided	  spending	  for	  each	  journal;	  looking	  at	  

The	  Peacock	  –	  why	  only	  two	  academic	  journals	  with	  so	  many	  
academic	  departments;	  ASM	  isn’t	  representing	  the	  school	  through	  its	  
academics;	  too	  much	  emphasis	  on	  Fashion,	  etc.;	  The	  Plant,	  makes	  
sense;	  The	  Peacock,	  doesn’t;	  especially	  being	  printed	  on	  such	  nice	  
paper;	  &

i. Jess	  –	  you	  are	  welcome	  to	  come	  sit	  in	  on	  the	  meetings;	  the	  
journals	  haven’t	  been	  the	  best	  quality	  over	  the	  years;	  in	  
reducing	  the	  number	  of	  publications,	  we	  are	  attempting	  to	  
improve	  the	  quality;	  this	  year	  is	  our	  first	  year	  with	  professional	  
support	  for	  academic	  journals;	  not	  that	  The	  Peacock	  is	  getting	  
budget	  over	  the	  journals,	  it’s	  part	  of	  the	  transition	  &

ii. Ford	  (ASM	  director)	  –	  presentation	  in	  variety	  of	  content;	  





h. Ford	  (ASM	  Director)	  –	  idea	  too	  is	  to	  show-‐off	  AUP	  in	  every	  form	  
everywhere	  possible;	  especially	  through	  the	  7eme&

i. Laura	  (ICP)	  –	  when	  will	  the	  academic	  journals	  become	  available?	  &
j. 


